PernonanbHas oneHKa kauecTBa oopazoBanus 2024r. AHIVIMUCKUN SI3bIK 11 kace (1161-1/17)

Enuublii rocygapcTBeHHbIH IK3aMeH
no AHIJIMMCKOMY SI3BIKY
HNHCcTpyKIMS M0 BHITOJIHEHHIO PAdOThI

DK3aMeHaIlMOHHAsT padoTa MO aHTJIHHCKOMY SI3BIKY COCTOMT W3 YETBHIPEX
pasnenoB («AyaupoBanuey», «Urtenumey», «['paMmarnka M Jekcuka», «llmcbMeHHas
peun»), BKIIIOYAIOMUX B ceOs1 38 3amaHuii.

Ha BeimosnHeHne sK3aMeHAIMOHHON paboThl oTBoAMTCA 3 uyaca 10 MUHYT
(190 MunyT).

OtBetsl K 3aganusaM 3-9, 12—-18 u 30-36 3anuchIBalOTCS IO NPUBEAEHHOMY
HIKe 00pasiy B BUJIE OAHON MU(PBI, KOTOpasi COOTBETCTBYET HOMEPY MPABUIILHOTO
oTBeTa. DTy Py 3aIHIINTE B ITOJIC OTBETA B TEKCTE PadOTHI, a 3aTEM MIEPEHECUTE B
Ostank oTBeTOB No 1.

OTsert 2

OtBethl K 3aaanusaMm 1, 2, 10, 11 3anuchIBalOTCS MO MPUBEIEHHOMY HUXKE
o0pasily B BHJIC IOCICIOBATEIBHOCTH WH(p. DTy MOCICIOBATEIBHOCTh LUPD
3aMHITUTE B TI0JIE OTBETA B TEKCTE pabOTEHI, a 3aTeM IepeHecuTe B O1aHK 0TBETOB Ne 1.

AIBICIDIE|F
omer |52/ 41| 713| 524173

OtBeThl K 3a7aHusIM 19-29 3anuchIBatoOTCs MO NPUBEAEHHOMY HIDKE 00pasily
B BUJIC CJI0Ba (HECKOJIBKUX CJIOB). OTBET 3alMIITUTE B MOJIC OTBETA B TEKCTE paOOTHI, a
3aTeM nepeHecuTe B OJaHK oTBeTOB No 1.

Orser: DO NOT KNOW DONOTEKENOW

Paznen 4 («IlucepmeHHast peub») cocrout w3 2 3amanuid (37 u 38) m
MpeACTaBIAeT CO00H HEOONBIIYI0 MUCBMEHHYIO paboTy (HammcaHHe IIEKTPOHHOTO
JUYHOTO MHCHMAa M MHCEMEHHOTO BBICKA3bIBAHHS C JJIEMEHTaMH PACCY)KICHUS Ha
OCHOBe TalOiMIBl/AuarpamMmMel). B Onanke orBeToB Ne 2 ykakute HOMEp 3aJaHus U
3aIUIIATE OTBET K HEMY.

Bce 6nanku EI'D 3anonusioTes spkuMy 4€pHBIMU YepHuIamMu. Jlomyckaercs
HCIIOJIb30BaHKE I'eJIEBOM MM KANUJUIIPHON PYUKHU.

[Ipu BBIONHEHHUH 3alaHUH MOXKHO ITIOJIE30BATHCS YCPHOBUKOM. 3amucH B
YEepHOBHKE, a2 TAK)Ke B TEKCTe KOHTPOJbHBIX H3MEPHUTEIbHBIX MATEePHATIOB He
YYHUTBHIBAIOTCS PH OLlEHNBAHUY PadOTHI.

Banmel, monmydeHHsle BamMu 3a BBINONHEHHBIC 3aJaHUsI, CYMMHPYIOTCS.
[TocrapaiiTech BBITOJHUTH KaK MOXHO OOJIbINE 3aJaHUi W HaOpaTh HawOoJbIIce
KOJIMYECTBO OAJLIOB.

IMocne 3aBepieHns: paboOThI IPOBEPHTE, YTOOBI OTBET HA KaXJ0€ 33/1aHKE B
Osrankax otBeToB Ne 1 u Ne 2 ObLT 3amvcaH 1MoJ1 MPABHILHBIM HOMEPOM.

Kenaem ycnexa!

PernonanpHas oneHKa KadecTBa oOpazoBanus 2024r. AHIIMACKHUN SI3bIK 11 kmace (1161-2/17)

Pa3nen 1. AynupoBanue

Bui  ycrvuuume 6 evickazviganuil. Ycmanosume coomgemcmeue  Mexcoy
BbICKA3LIBAHUAMU KAKHCO020 2080paujeco A-F u ymeepocoenuamu, OaHHbIMU 6
cnucke  1-7.  Hcnonvzyiime  xascooe — ymeepoicoeHue,  0003HAYEHHOE
coomeemcmayiowel yugpou, moasvko 00uH pas. B 3adanuu ecmv 00Ho numinee
ymeepicoenue. Bol yciviuwume 3anuch 08adxcovl. 3anecume cgou omeemvl 8
maoauyy.

1. Eye contact is an important aspect of communication.

2. Imitating a person’s behaviour makes them like you.

3. People tend to like famous people more than simple ones.
4. A hot drink helps to establish contact in many ways.

5. Watch your back if you want to make a good impression.
6. You should never forget what a person is called.

7. It’s dishonest to use techniques to make someone like you.

["oBopsmit A|B|C|DJ|E|F

Yr1BepxkaeHue

Bul yenviuuume ouanoe. Onpedenume, kaxue uz npugedénuvix ymeepacoenuu A-G
coomeemcmeayiom cooepacanuto mexkcma (1 - True), kakue ne coomeemcmeayiom
(2 — False) u o uém 6 mexcme He CKA3aHO, MO eCMb HA OCHOBAHUU THEKCMA Helb3s
0amb HU NOJONCUMENbHO20, HU ompuyamenvHozo omeema (3 - Not stated).
3anecume Homep 6vibpannoco Bamu eapuanma omeema ¢ mabauyy. Bul
yeaviuume 3anuct 08axtcobl.

. The client wants to go to Bath tomorrow.

The client lives in Birmingham.

The client is happy to be able to see Bristol.

. The main attraction of the town is Bath Abbey.
The client has read all the books by Jane Austen.
The client will include Stonehenge in his tour.
The client is going to buy a tour straight away.

SERet-F=

Q=

YTBepxkacHue A|/B|C|D|E |F|G

CooTBeTcTBHE auaiory
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Bor yenviwume unmepevio. B sadanusx 3—9 sanuwume 6 nore omeema yugpy What is the first step in creating a story world?
1, 2 unu 3, coomeemcmsyrowylo evlopannomy Bamu eapuanmy omeema. Buvi
yeavliume 3anuct 08axiCObi.

In Jake’s opinion, the main element of a story is ...

1) only the character. Orser: D

2) only the plot.
3) both plot and character. ) . .

Jakes mentions Lord of the Rings to give an example of ...
Ortser: D 1) conflict.

2) astory world.

1) Connecting the hero to it.
2) Setting up its main pillars.
3) Separating it from real life.

E Why are characters and the plot of the story interconnected? 3) personification.
1) They develop one another.
2) They are hard to invent. Orser: D

3) Writers create them together.
El According to Jake, the key factor in defining the character’s uniqueness is their ...
Ortser: D

1) personal values.

What are Jake’s master classes about? 2) goals and ambitions.
3) strengths and weaknesses.

1) Mapping the future script.
2) Basic steps of writing a story.

3) Examples of writers’ failures.
Ortser: D
Ortser: D
El Jake thinks Harry Potter stories are so popular because its story world is ... Ilo oxonuanuu evinonnenus zadanuii 1-9 ne 3abyosme nepenecmu ceou

omeemul 6 B/IAHK OTBETOB M 1! 3anuwiume omeem cnpaea om nHomepa
coomeemcmaylouiezo 3a0anus, HaYUnAas ¢ nepeoil Kiemouxu. Ilpu nepenoce
omeemoe ¢ 3a0anuax 1 u 2 yugpul 3anucvigaromea 6e3 npooenos, 3ananmvix

1) well-described.
2) beautiful.

3) magical. u__Opyeux__0onoanumenvibix _cumeonos. Kaocoyio wugpy numume 6
OMOeNbHOll KNemouKke € COOMEemcmeul ¢ NPUGEOSHHLIMU 6 OlanKe
OTset: D o6pazyamu.
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Paznen 2. Urenue

E. Reduce your carbon footprint by riding your bike whenever possible. Recent

10 Yemanosume coomeemcmeue meocoy mexcmamu A-G u 3aconoexamu 1-8.
\—I ) research in Europe found that commuting by bike instead of by car once a day

3anecume ceou omeemvl 8 maobauyy. Mcnonvsyime xaxcoyo yugpy moasKko 00uH

pa3. B 3a0anuu ooun 3a201080K nuninuil.

1. Good for health 5. For well-trained cyclists
2. Clothes matter 6. The sport of cycling

3. Environmentally friendly 7. Difficult to repeat

4. A bike-friendly place 8. How it all began

A. In the last few centuries, the way we use transport transformed from horseback
riding to the widespread use of bicycles. A bicycle, or bike, is a machine for
getting from place to place. Most bicycles have two wheels set in a frame. The
first machines similar to bicycles were invented in the early 1800s. They had no
pedals. Later machines had pedals and front wheels that were much larger than
the back wheels. The front wheels were about 1.5 meters tall. By about 1900
bicycles looked similar to the bicycles of today.

B. In 1935-1936, Fred A. Birchmore covered 25,000 miles by bike, through some 40
countries, in 18 months. He was alone. There were no mobile phones, no GPS, no
high-tech gear, and no pit crew following in a van. His journey took him mostly
over paths and trails meant only for foot traffic or animal-driven transport.
Birchmore's achievements can likely never be matched. They are all the more
notable because he was not a professional and was not riding in any kind of
organised event. Birchmore did it for himself.

C. Cycling is a wonderful workout that keeps you active and healthy. Cycling
combines physical exercise with being outdoors and exploring new views. You
can ride solo and think about your worries and concerns, or you can ride with a
group which broadens your social circle. Cycling raises your heart rate and gets
the blood pumping round your body, and it burns calories, limiting the chance of
your being overweight. Cycling improves the overall function of your lower body
and strengthens your leg muscles without overstressing your joints.

D. Copenhageners love their bikes. Cycling is fast, healthy and cheap. There are
more bikes than inhabitants in Copenhagen. Currently, Copenhagen is building
even more green routes and bridges through Copenhagen to ensure a safe and
green transport route for cyclists. Cycle super highways are already a reality,
leading cyclists in and out of the city from as far as fifteen kilometres away. There
are numerous bike rentals and bike tours on offer, or you can rent one of the
electric city bikes for a very low cost per hour.

decreases your transportation carbon footprint by 67%. Cycling is a great
replacement for transportation options that involve sitting in traffic for extended
periods. It is especially useful when you are going places that are a bit too far to
walk, but you do not want to take a car. A bonus is not having to fight for a
parking space in crowded areas. Cycling will save you time.

F. The Tour de France is the world’s most prestigious and most difficult bicycle
race. The Tour de France attracts the world’s best riders. The Tour typically
comprises 20 professional teams of nine riders each and covers some 3,600 km,
mainly in France, with occasional and brief visits to such countries as Belgium,
Italy, Germany, and Spain. Each stage of the race is timed, and the rider with the
lowest aggregate time for all stages is the winner. It was established in 1903 by
Henri Desgrange. He was a French cyclist and journalist.

G. Most activities have a specialised kit and cycling is no exception. Cycling gear
moves with you as you ride. Proper cycling clothing can make you go faster by
ensuring you do not waste energy as you ride. The most important difference is
that cycling clothing is more aerodynamic than regular gear, because it fits
closely with no spare fabric flapping in the breeze. Cycling shoes have stiff soles,
s0 your energy is not wasted flexing rubber over your pedals. Cycling shoes are
also comfortable because the pressure on the pedal is spread over your whole
foot.

OrTBeT:
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\L‘

Ilpouumavime mexcm u 3anonnume nponycku A—F uacmsamu npednodiceHut,
obosnauennvimu yugppamu 1-7. Oona u3z uacmeit 6 cnucke 1-7 nuwinas.
3anecume yugpol, 0603HaAUAIOWIUE COOMBEMCMBYIOWUE YACMU NPEOTIONHCEHUT, 6
maoauyy.

Hermitage
The State Hermitage Museum is one of the largest and oldest museums in the
world. It is an absolute must-see for any visitor to Saint Petersburg. The museum
was foundedin 1764 by Catherine the Great, the  empress of  Russia, A

The Hermitage boasts not only one of the world’s greatest art collections,
B . The Winter Palace in particular is magnificent, with its marvelous
staircase and dazzling beauty of state rooms.

The museum collection of Catherine the Great began with the purchase of more
than two hundred paintings. This collection consisted of impressive works by artists
such as Rembrandt, Rubens, Raphael and others. By gathering this large collection,
the empress aimed C the Russian imperial court. At the same time,
it was a display of power and wealth sending an important political message to rival
empires in Europe. As the years went on, the collection continued to grow. It was
added to by other tsars and donations made by individuals.

Extensions were continuously built to Catherine’s Winter Palace in order
D works of art. Initially the collection was housed in the Winter
Palace, E built to showcase her collection. Soon, the Great Hermitage
was added to it. Finally, the New Hermitage was built in 1839-1851. After World
War II, the museum has continued to expand, F

. adding more buildings to the museum complex

. to accommodate her growing collection of

. to enhance the international reputation of

. and was opened to the public in 1852

. but it is also worth a visit for its grand interior

. but in 1771-1787 Catherine had the Small Hermitage
. who were famous for their love for the arts

NN N AW -

OTBeT:
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Ipouumaiime mexcm u evinonnume 3adanus 12-18. B kajicoom 3adanuu
sanuwume 8 noae omeema yugpy 1, 2, 3 unu 4, coomeemcmayiowyio blOpanHomy
Bamu eapuanmy omeema.

A best seller machine

Many of this year’s best-selling books have something in common, but it's not
any of the usual factors: a famous or long-established author, a tie-in with a movie
or TV show. It is A-Note.

Early last year, the publishing industry began to notice that the books that
readers were talking favourably about on A-Note — the social media platform that
traffics in short videos — were showing up on best seller lists. Publishers were
surprised, authors were surprised, even the readers making those A-Note videos
were surprised. A year later, the platform’s hashtag #BookNote has become a
sustained and powerful force in the world of books, helping to create some of the
biggest sellers on the market.

Books by the writer Colleen Hoover, for example, became a sensation on A-
Note, and Ms. Hoover is now one of the best-selling authors in the country. NPD
BookScan, which tracks the sale of most printed books in the United States, said that
of the ten best-selling books so far this year, Ms. Hoover has written four.

BookNote has made the transition from a novelty to a real anchor for the
market. The whole idea of dominating supermarket shelves, dominating airport
stores, dominating the front tables at bookstores, it’s just not really where it’s at in
the same way.

Now one of the commanding forces in adult fiction, BookNote has helped
authors sell 20 million printed books in 2021, according to BookScan. So far this
year, those sales are up another 50 percent. No other form of social media has ever
had this kind of impact on sales.

BookNote is not dominated by the usual power players in the book world such
as authors and publishers but by regular readers, many of them young, who share
recommendations and videos of themselves talking about the books they love,
sometimes weeping or screaming or tossing a copy across the room.

The most popular videos don’t generally offer information about the book’s
author, the writing or even the plot, the way a traditional review does. Instead,
readers speak plainly about the emotional journey a book will offer.

And that, it turns out, is just what many people are looking for, said Milena
Brown, the marketing director at Doubleday.

“This is how it makes me feel, and this is how it’s going to make you feel,” Ms.
Brown said, describing the content of many of the videos. “And people are like, ‘I
want to feel that. Give it to me!” In essence, BookNote supercharges something
that’s always been essential to selling a book: word of mouth.

Books that take off there are mainly fiction, and are generally a few years old.
This is unusual in publishing, where most titles, if they have a burst of sales at all,
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see it right out of the gate.

Sales were initially concentrated among young adult titles, but BookNote is
now even more powerful in adult fiction. Romance is another major category,
followed closely by science fiction and fantasy. But even classics like “Wuthering
Heights” and “The Great Gatsby’’ get some A-Note love.

Barnes & Noble stores have their own channels, as do many publishers.
Publishers also send A-Note creators free books or pay them to make videos about
certain titles. But as powerful as BookNote has become, it’s difficult for publishers
to harness it as a sales tool. It’s not one video that makes a book explode in sales.
It’s the grass roots explosion of people creating the videos and then organically by
word of mouth, it grows from there.

Getting an author on the platform, for example, is also no guarantee of a book’s
success. It’s not even a requirement. “I am still not on A-Note,” Ms. Hoover said. “I
remain very bad at social media.”

What happened a year ago that the public had not expected?

1) Colleen Hoover became a very popular author.

2) Many new books appeared that shared the same feature.

3) The hashtag #BookNote became a sign of quality reading.

4) Books that were enthusiastically discussed on A-Note became best sellers.

OrtBerT: D

What is TRUE about BookNote?

1) Most of its users are young people.

2) It is the most powerful social media for making books sell now.
3) It performs the same functions as BookScan.

4) Authors and publishers have the biggest influence on it.

OrtBerT: D

The most popular videos about books ...

1) use informal language for descriptions.
2) are very much like traditional reviews.
3) show the reader’s emotional reaction.
4) present people behaving wildly.

OrtBer: D

PernonaibHas oleHKa KadecTsa obpasopanms 2024r.  AHTJIMACKUM SI3bIK 11 wace
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As a rule, books that become popular thanks to A-Note ...

1) do not include classics.

2) are not the latest publications.
3) are mainly for young people.
4) are mainly for adults.

OrtBeT: D

What does the Word “they” in Paragraph 10 (“... if they have a burst of sales at all
...70) refer to?

1) Books.
2) Sales.
3) Years.
4) Videos.

OrtBer: D

What does the expression “grass roots” in Paragraph 12 (“It’s the grass roots
explosion ...”) mean?

1) Connected with ordinary people.
2) Related to plants.

3) Very small.

4) Very simple.

OtBeT: D

Ms. Hoover mentions that she does not have an A-Note account to show that ...

1) an author needs an account to become popular.

2) it’s important to get both the book and the author on social media.
3) she sticks to the traditional ways of selling books.

4) abook can be popular on social media even if the author isn’t.

OrtBeT: D

Ilo oxonuanuu evinonuenus 3adanuit 10-18 ne 3adyovme nepenecmu ceou
omeemul 6 BIAHK OTBETOB Ne 1! 3anumume omeem cnpasa om Homepa
coomeemcmeyruiezo 3a0aHus, Hauunas ¢ nepeoit Kiemouku. Ilpu nepenoce
omeemos ¢ 3a0anuax 10 u 11 yugpot 3anucvigaromcea 6e3 npooenos, 3anAnbIX
U Opy2ux 00noaHUmMenbHblX cume0106. Kasxcoyro yugpy nuwiume ¢ omoensnou
KJlemouKe 6 COOMEEenCcmauu ¢ RPUEEOEHHLIMU 6 O1anKe 00pazyamu.

Canr 100balinik.com - BApWanTbl hopmata OrI W EFd



PernonanbHas oneHKa kauecTBa oopazoBanus 2024r. AHTJIAUCKUUA SA3bIK 11 knacc

Paznes 3. pammaTuka u j1ekcuka
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Ilpouumatime npusedénnvie nudce mexcmul. Ilpeoopazyiime, ecau Heobxooumo,
€084, HaneuyamaHHvle 3a2NA6HbIMU OYKEaMu 6 KOHYe CMpPOK, 0003HAYEeHHbIX
Homepamu 19-24, max, umobvl OHU ZPAMMAMUYECKU COOMEEMCMBOBANU
cooeporcanuio mexkcmos. 3anonnume nPonycKi NOIYyUeHHbIMU crosamu. Kascowiil
NPONYCK COOMEemcmsyem omoeibHoMy 3a0anuro u3 epynnvl 19-24.

20

2

l

22

23

24

Thunder
Are you afraid of thunder? In fact, you shouldn’t be, as

thunder is just the sound lightning makes. Thunder itself

dangerous in any possible way. NOT BE
Light travel than sound, so we see the lightning FAST
before we hear the thunder.
However, ancient people thunder meant the gods THINK
in the sky were angry with them.

Global warming

Many people all over the world are worried by global
warming. There is more carbon dioxide in the atmosphere
now than ever before. Since 1870, the sea levels RISE
8 inches due to ice melting.
If we anything about it, many animal and plant NOT DO
species will disappear in the near future.
We need to save our planet for our CHILD

PernonaibHas oleHKa KadecTsa obpasopanms 2024r.  AHTJIMACKUM SI3bIK 11 wace
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(1161-12/17)

Tpouumatime npusedénnwiii nusice mexcm. Obpazyiime om clio8, HANEUAMAHHBIX
3a21a6HbIMU  OYK6AMU 6 KOHYe CMpoK, 0003HaueHHbIXx HoMepamu 25-29,
O00HOKOpEHHble €08 MAK, HMoObl OHU ZPAMMAMUYECKU U JIeKCUYecKu
COOMBEMCMBOBANU COOEPAHCAHUIO MEKCMA. 3aNoaHUme NponyCcKu Nnowy4eHHbLMU
cnogamu. Kaowcowiti nponyck coomeemcemeyem omoeibHoMy 3a0aHuio u3 epynnol

25-29.

Salamanca Market

If you are tired of extreme sports and watching natural beauty
in New Zealand, then go for bigger cities. Exploring the city of
Hobart is

one of the top things to do on the east CERTAIN

coast of Tasmania.
Speaking of Hobart, no there can miss the VISIT
popular Salamanca Market in Salamanca Place.
Salamanca Market is a event which is held COLOUR
every week at weekends and draws traders from all across the
island of Tasmania.

at Salamanca Market is a great experience. SHOP
There you can find all kinds of souvenirs — beautiful ceramics,
hand-knitted Tasmanian sweaters and hand-worked glasses.
Visiting Salamanca market is , so don’t miss a FORGET

chance to go there.
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ITlpouumaiime mexcm c nponycxkamu, obozuauennvimu nomepamu 30-36. Omu
Homepa coomeemcmeyiom 3adanusm 30-36, 6 Komopvix HpeocmagieHvl
803MOJICHbLE 8apuanmsl omeemos. 3anuwume 6 nore omseema yugpy 1, 2, 3 unu 4,
coomeemcmsylouyio gplopanromy Bawu eapuanmy omeema.

John Stevenson

John Stevenson returned from Cambridge the next day. None of the youthful
artists had greatly E him, though he had felt that Don Layton’s still
life showed considerable promise. He had made a mental note to keep an eye on his
future work. When he back in London he started, like Bob and
Steve, on his research. A brilliant idea that had come to him in the hotel was beginning
to form. Through his numerous contacts in the art world he checked all the buying
and selling of major Impressionist paintings over the previous twenty years. After that
he made a list of the pictures which were currently thought to be on the market. He
then contacted the person who held it in his power to
motion. Fortunately, the man whose help he most needed, Ben Nelson, was in
England and free to visit him.

his plan in

Ben came late the following afternoon and spent two hours with John Stevenson
in his little room in the basement of the New Gallery. When Ben
left, Stevenson was smiling to himself. He was in a good @ . He
gave a call to Dr Clark and a further one to Bob Richardson and they gave him all the
information he
touch. He was ready to

. Even his boss would praise him for the final

his plan to his friends.

1) influenced 2) impressed 3) involved 4) expressed

OrTBerT: D

1) returned

OTBeT: D

2) reached 3) arrived 4) achieved

2) get 3) fix 4) place

OrtBeT: D

33

34

35

36
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1) exclusively 2) privately 3) respectively 4) separately

OrtBer: D

1) humour 2) mood 3) temper 4) spirit
Ortser: D

1) obliged 2) compelled 3) insisted 4) required
Ortser: D

1) provide 2) present 3) contribute 4) supply

OTBeT: D

Ilo oxonuanuu evinonnenusn 3adanuit 19-36 ne 3ad6yovome nepenecmu ceou
omeemvl 6 B/IAHK OTBETOB Ne 1! 3anuwmume omeem cnpasa om Homepa
coomeemcmeyouiezo 3a0anuA, HaYunas c nepeoi knemouku. Ilpu nepenoce
omeemoe 6 3a0anusax 19-29 oykewt 3anucviearomces 6e3 npobenos, 3anamuix u
Opy2ux 0OnOIHUMENbHBIX CUMB0108. Kadicoylo dykey unu uyugpy nuwiume 6
OMOEIbHOUl KIAemOoUKe 6 COOMGEMCmeUU ¢ NPUGCOEHHLIMU 6 OlaHKe
odpazyamu.

IlIposepvme, umoovl Kaj)xcovlii omeem Obll 3ARUCAH PAOOM C HOMEPOM
COOMEEemMCcmayIouezo 3a0anus.
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PernonanbHas oneHKa kauecTBa oopazoBanus 2024r. AHIVIMUCKUN SI3bIK 11 kace (1161-15/17)

Pasznea 4. IIncemo

s omeemog na 3adanus 37 u 38 ucnoavsyime 6nank omeemog Ne 2. Yeprosvie
NOMEmKU MOJICHO Oenams NPAMO HA JUcCme ¢ 3a0aHUAMU UTU UCNOAb308ANb
omoenvhovlll Yeprosuk. Ilpu evinonnenuu 3adanuii 37 u 38 ocoboe eHumarnue
obpamume na mo, umo Bawu omeemvt 6y0ym oyeHu8amvcs moabKo RO 3aNUCAM,
coenannvin 6 PJIAHKE OTBETOB Ne 2. Obpamume enumanue makice Ha
Heobxooumocms — coOMoOeHUs  YKa3anHoeo 00véma mekcma.  Texcmol
He0oCmamouno2o 00véma, a makdlce 4HACMb MeKCmd, Npesbluaowas
mpebyemviti 06vém, He oyeHusaromces. Cobnooaiime HOPMbL NUCbMEHHOU peyl,
3anuceléatime omeemsvi akKypamHo u pazoopuueo.

Yiaocume nomep 3aoanus 37 ¢ BJIAHKE OTBETOB Ne 2 u nanuwume mexcm

€60€20 OMBEMHO20 INEKMPOHHO20 NUCOMA 3APYOEHCHOMY OpY2y NO nepenicke.

You have received an email message from your English-speaking pen-friend Myles
who writes:

From: Myles@mail.uk

To: Russian_friend@ege.ru

Subject: Watching TV

... I've decided not to have a TV set in my room anymore, as I spend too much
time watching TV. What TV series or TV shows do you watch? Do you ever watch
TV while eating your lunch or dinner, why or why not? What makes a good film
for you?

Last weekend I was a volunteer at a local sport event...

Write an email to Myles.
In your message:

- answer his questions
- ask 3 questions about the sport event.

Write 100-140 words.
Remember the rules of email writing.

PernonanpHas oneHKa KadecTBa oOpazoBanus 2024r. AHIIMACKHWN SI3bIK 11 xmace (1161-16/17)

38.1

Buibepume monvko OJHO u3 08yx npeonodcennvix 3aoanuti (38.1 unu 38.2),
ykaxcume ez2o nomep 8 BJIAHKE OTBETOB Ne 2 u evinoanume co2nacHo
Odannomy niany. B omeeme na 3a0anue 38 uucnumensvnolie numume yugpamu.

Imagine that you are doing a project on the main reasons for choosing a
university by teenagers in Zetland. You have found some data on the subject —
the results of the opinion polls (see the table below).

Comment on the data in the table and give your opinion on the subject of the
project.

The opinion poll question:
What is the main reason for choosing a university for you?
Reasons Number of respondents (%)
Interesting study programmes 36
Career prospects 30
Parents’ advice 20
University/college rating 10
Friends’ advice 4

Write 200-250 words.

Use the following plan:

—make an opening statement on the subject of the project;

— select and report 23 facts;

— make 1-2 comparisons where relevant and give your comments;

— outline a problem that can arise with choosing a university and suggest a way
of solving it;

— conclude by giving and explaining your opinion on the importance of higher
education.
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38.2

PernonanbHas onenka kauectBa oopasoBanus 2024r.

AHTJIMMCKUI S13bIK

(1161-17/17)

Imagine that you are doing a project on what values people in Zetland have. You
have found some data on the subject — the results of the opinion polls (see the pie

chart below).

Comment on the data in the pie chart and give your opinion on the subject of

the project.

The opinion poll question:

What values do you have?

to lead a healthy

lifestyle
10%

to have good family

relationships
35%

to get higher
education
12%

to have
a well-paid job
19%

to have strong

friendship
24%

Write 200-250 words.

Use the following plan:

— make an opening statement on the subject of the project;

— select and report 23 facts;

— make 1-2 comparisons where relevant and give your comments;
— outline a problem that one can face having wrong values and suggest a way of

solving it;

— conclude by giving and explaining your opinion on the importance of values in our

lives.

coomeemcmeyrouieco 3a0anus.

IlIposepvme, umoodvl Kadxcovlii omeem Obll 3aANUCAH PAOOM C HOMEPOM
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